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Vintage Recreations,
Custom Design,
and morel

Take your mother’s or grandmother’s
wedding dress and turn It Into
something newl PINK SEAMS
speclalizes In custom design and
vintage recreations.

Mention this ad for
S50 off your reinventionl

www.pinkseams.com
801-971-8044

APRES - PATIO - MUSIC
Cottonwood Heights, Utah

THIRTY YEARS IN THE MAKINE:‘-
NINE NIGHTS TO CELEBRATE

FRrIDAY, 9/18
SaturpAy, 9/19
SuNDAY, 9/20
MoONDAY, 9/21
TUESDAY, 9/22
WEDNESDAY, 9/23
THURSDAY, 9/24
FRIDAY, 9/25
SATURDAY, 9/26

THE PICKPOCKETS

Sky COUGAR

GORDON GREENWOOD

OPEN JaM

MIicHELLE MOONSHINE

MoRrGAN SNow’s COUNTRY RAMBLE
MEANDER CAT

STONEFED

HIVEMIND

3200 E.BIG COTTONWOOD RD. 801.733.5567 THEHOGWALLOW.COM
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AROID, HOUSEPLANT & MINERAL SPECIALIST
SOCIAL MEDIA + RETAIL ASSOCIATE/LEAD
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A MARVELOUS SUCCESS!

Phoenix Vine Plants & Pots

Your local destination for plants, pots, workshops, and good green vibes.
« [n-Store Repotting + Plant Care Help « Pet-Friendly Shop ¢ A
» Workshops + Events  Collector Plants
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Samantha Trevino is the head honcho when

it comes to representing SLUG. Whether it’s
manning a merch booth at a summer festival
or making sure plans fall accordingly at SLUG’s

Contributor Limelight

Samantha Trevino
Brand Ambassador

37th Annual Anniversary Party, Trevino always

brings her A-game. You’re absolutely killing it, Sam! Thanks a million!
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Articulated with a penchant for the Gonzo
variety, B. Allan Johnson truly immerses
himself in every review he tackles. Although
brought on as a film writer, Johnson doesn’t
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By Aaliyah Medawar | aaliyah.medawar@gmail.com

Heritage. It is part of the foundation that
helps make us who we are. However, many
people have foregone these traditions or
have had them stolen away. Luckily, many
individuals have tried to reconnect with the
cultures they have lost, and one such man is
Codijo Chebon Yazzie, a photographer and
fashion designer of Diné (Navajo), Kiowa
and Comanche heritage from Logan.

“I was raised in New Mexico in the Navajo
Nation,” he explains. “My Clans are “Honey
Combed Rock Edgewater” and “‘Red Running
into Water.”” It is his connection to his heri-
tage that inspired him to start his own busi-
ness, Chebon Designs: a fashion company
that puts a focus on clothes made with Indig-
enous designs and beadwork.

Yazzie comes from a long line of artists.
“My third great-grandfather [1860-1940] is
Haungooah ‘Silver Horn,”” he says, “[He]
was a Kiowa Indian Ledger artist from Okla-
homa famous for his painting on hides and
made a Pictorial calendar for the Kiowa tribe
to record events and seasons just like how
our calendars look today. His paintings are

Codijo Chebon Yazzie uses many Indigenous fabrics, materials and
patterns, making sure every article shows love for his culture.

in the Smithsonian Museum.” Silver Horn
was merely the beginning. Along with his
grandfather, Art Cody Haungooah, a potter,
Yazzie’s mother, Rosine “Cody” “RoTree”
Tree, and his sister Cheyleen are also artists
and taught Yazzie beadwork and sewing,
whilst his grandmother taught him the
importance of their cultural stories.

As his mother was a part of many fashion
shows, he grew up in the industry, and it
inspired him to fill what he saw was absent:
menswear. He explains that “I would go
to events and powwows and noticed there
wasn’t anything like beaded ties for men.
Women’s fashion, like ribbon skirts, was
everywhere, and there were bolos for men
but no other ties. So, I learned beadwork. At
first, it was sloppy, but I got better. I started
with scraps and then built up my skills. Now
I make ties, hats and shirts. I have custom-
ers tell me that they’ve never seen work like
these before. I get sales from Canada to New
York. I even built a relationship with Taboo,
from the Black Eyed Peas, who orders ties
from me.”

0
N
5
>
c
o

2
[7]

-=
(0

)

2
(¢)
19
2
]
()
L)
1S
D,
8\

al
(<)
oy

;_g.

P

TR i
4 ,:ﬁ-j‘” aymy
.:'I b .'4 ’:!'_
r,---.-l.l"ﬁlll_ ik
';f“ o, |

Local fashion designer Codijo Chebon
Yazzie combines heritage and tradition
to embrace every piece.

Now Yazzie makes dream catchers, jewelry,
handbags, horse masks, elk masks and more
using Indigenous fabrics, materials (includ-
ing deer bones, buck skin, porcupine quills,
buffalo horns and horse hair) and patterns.
These include prayer sites of mountains and
mesas, teepees, animals, celestial bodies, the
four seasons and directions and medicinal
flowers. His works have made him a contrib-
utor to local and national events for Indige-
nous fashion, including in California, South
Dakota and Ohio (specifically The Four Winds
Great Miami Indigenous Fashion Show) as well
as Jessica Wiarda’'s Utah Indigenous Fashion
Week in Salt Lake City.

Still, Yazzie remains humble about his work
and thanked all of those he worked with for
his role in the fashion community. During
our interview, he described to me how his
priority was ensuring his models, often inex-
perienced due to a lack of opportunity for
Native men, are relaxed, as the focus should
be on positivity and a love of their culture,
not perfection.

In a world that in his words, “forgets or
doesn’t believe Native culture still exists,”
Yazzie wishes to pass down his heritage to
young Indigenous people who deserve to be
proud of their culture, while also showing off
the beauty of it to non-Native groups, who
need to see the founders of this nation.

“My work reflects the stories, symbols and
strength of my people. Each piece I create is
more than an accessory; it is a statement of
resilience, beauty and pride,” Yazzie says.
“When younger, I didn’t really care about
[my heritage], but as I got older, I cared more.
It amazes me how far back it goes. Now, I
sit down with the Elders and discuss our
stories... I want to be part of their history.”
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Native Plant Sale [ ssustamasie Foops  Loower
Fri, Sept 25| 1-7pm ~ s S
Sat, Sept 26 | 9am-3pm

Fall is a great time to plant!

Free entry through the Amphitheatre gates

RedButte

Fresh, local produce ¢ Grab & go deli * Freshly baked goods
Vegan & gluten free options * Wellness & bulk products

f 39 E100 N » Moab, UT » moonflower.coop @

JOIN THE MOVEMENT TO PROTECT WILD UTAH!

Every day, we’re fighting to restore national monuments and
Protect Wild Utah. Because Utah politicians won’t.
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“Quality clothing for an every-

day life.” This mantra ruminates X,
in the walls of The Stockist, a O‘
hyper-local shop with sustain- £
ability and dedication to craft

at its core. Nestled on the )
south side of 900 S. 900 E., )
not only has The Stockist truly <
made a home for itself in one 6
of Utah’s most sought-after /L)
shopping destinations, but it

has re-centered what the retail
experience is supposed to feel like.

The Stockist opened its doors in 2009, first
under a different name. What is now a
specialty-curated shop was once an idea
born from the minds of a brother and
sister who saw a widening gap in the Salt
Lake City retail community. With a burn-
ing desire to fill it, the duo created what
was then Fresh.

“We weren't looking to be the next biggest
thing or some crazy designer boutique. We
just wanted it to be a store that you could
come and enjoy and afford something,”
says Helen Wade, owner of The Stockist.

Wade and her brother, Ian, opened the
shop with little to no money, recycled
displays and one goal: to establish an
atmosphere that was about more than just
simply shopping.

As their business grew, attending design-
er showrooms opened their eyes to the
intricacies of clothing production,
drawing out the desire to focus
their efforts on garnering brands
committed to “care in craft
and responsible production.”
Their philosophy shifted to
focus on quality, sustainabil-
ity and a special interest in
slow fashion.

About five years, a move
across the street and a brand
name change later, The Stockist
now prioritizes the longevity
of clothes and a timeless feel in
an era of volatile fashion.

“I think what has been lost in the
clothing world, especially with these

bigger shops that just keep pumping stuff
out, is that your clothes are meant to last
and carry a story with you,” Wade says.
“We wanted to really just acknowledge

10 SLUGMAG.COM

By Jordan Thornblad
jordan.thornblad@gmail.com

After 17 years of delivering “fresh”

outfits, Helen Wade is continuing to

reinvent the retail experience at her
store, The Stockist.

that we are taking our time and we are
going a little bit more “slow fashion.””

The Stockist vows to create a uniquely
customer-focused shopping experience.
Rather than frivolous buying to keep up
with mercurial trends, Wade adds that
each piece now hanging on The Stockist’s
racks was once seen in a showroom and
hand-picked for the purpose of being
puzzled into customers’ lives.

“Our lines focus on quality, small-batch
productions that come from real people,
independent designers supporting posi-
tive change and using their platforms for
good,” Wade adds.

This is the crux of how The Stockist has
endured the test of time and maintained
lasting relationships with both the commu-
nity and the brands that they work with.

Wade described what it feels like to
have customers who first visited Fresh
as college students 17 years ago, evolved
along with the shop and are now married
with college students of their own.

“It’s just fun to see that we have grown
with our customers, and I'm so glad we
stayed in that neighborhood, so we could
be part of their lives and their growth as
well,” Wade says. “I love 9th and 9th; it
feels like a second home for me there.”

As the shop has grown into what it is

today, a nucleus of inclusivity has
been fostered. Regardless of race,

religion, gender, age or orienta-
tion, everyone is welcome.

This philosophy was partly
shaped by a negative retail
experience Wade had before
opening Fresh. She once visit-
ed a local shop with birthday
money, intending to purchase
something for herself but
left feeling unwelcome and
discouraged. That experience
shifted Wade’s vision to create
a store where customers would
never have that feeling.

“It’s free to say hi. I'm here, and I'm
stoked if you just come in and talk to
me,” Wade says. So stop in and say hi,
or to learn more about The Stockist, visit
thestockistshop.com.

The Art Garten
blooms on Main Street
every Thursday and
Friday from 5:00-8:00,
all summer long.

ART

FOOD
DRINKS
COMMUNITY

FREE. ALL AGES.
Come wander with us.
152 S. MAIN STREET,
DOWNTOWN SLC

QQ“T ];P unfck your {%ra

é CrRUDY

S aND %,
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ATHLETES

Soap-free skincare designed
to let your nature thrive

SPREAD THE
GOOD WORD

Under.. 511 W. 200 S. Suite 120
Jitmbrella - sqlt Lake City, UT 84101

SALT LAKE CITY | SEPT 19 — 20, 2026

The Gateway |00 S Rio Grande St. | Free Admission

SEP

festaitalianasic.com &S

20 12PM — 7PM
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DRESSING THE NARRATIVE mess

By Indi Tejeda

Wardrobe stylist Ellie Fleming rarely starts her day
on set. More often than not, it begins with Pilates
before she spends hours sourcing clothing from
vintage shops and retail stores, searching for exactly
what a creative brief demands. By the time cameras
start rolling, every piece hanging on her rack has a
purpose. Whether she’s styling an outdoor campaign,
an e-commerce shoot or a celebrity on the red carpet,
Fleming approaches fashion the same way: as a form
of storytelling. “It's never just about the clothes,”
Fleming says. “It's about who we're speaking to and
what story we're trying to tell.”

The Utah-based freelance stylist has built a career
dressing clients ranging from Nike, Amazon, Toyota,
Xbox and Free People Movement to television person-
ality Jessi Draper. Yet despite the impressive portfolio,
Fleming says the foundation of her work is strategy.

A graduate of BYU with a degree in marketing, Flem-
ing’s path into fashion began unex-

pectedly when she accepted a creative

director role at a local boutique.

Photo courtesy: Yacob Bonifacio

of storytelling.

Ellie Fleming, who has styled celebrities for
the red carpet, views fashion as her own form

indeelight222@gmail.com

Producing weekly campaigns,
managing social media and learn-
ing the business side of fashion
shaped how she approaches styl-
ing today.

Rather than chasing trends,
Fleming starts every project with
intention. “I always ask who the
customer is, where the images
are going to live and what they’re
supposed to communicate,” she
says. “That changes everything.”

That mindset allows Fleming
to move seamlessly between
commercial work and editori-
al projects — though she admits
each fulfills a different part of
her creativity. Commercial styl-
ing keeps her analytical, while
editorial keeps her inspired. “The
artist in me doesn’t get fed every
day doing commercial work,” she
says. “Editorial lets that creative
side take the driver’s seat.”

Those personal editorial shoots
have also become her way of
strengthening Utah’s creative
community. Fleming regularly
brings together photographers,
models, makeup artists and
designers, giving each collabo-
rator room to interpret a shared
concept rather than prescribing
every detail. “I want everyone to
bring their own perspective,” she
says. “That's what makes the
story stronger.”

One of her most memora-
ble stories unfolded while
styling Jessi Draper for the
Grammy Awards. After
multiple fittings, count-
less designer pulls and a
last-minute search through
Los Angeles fashion
archives, Fleming finally
found the perfect vintage
Roberto Cavalli gown the
night before leaving town.
“We sat in a pizza place on

Hollywood Boulevard and just
cried,” she recalls. “It was relief
more than anything.” The expe-
rience became a milestone in a
career built as much on resilience
as creativity.

Early on, Fleming was turned
down for a position at Free
People. Later, she was laid off
from an in-house styling role at
Backcountry during company
restructuring. Instead of stepping
away from fashion, she chose to
freelance — a decision that led to
styling national campaigns and
celebrity clients. “Rejection is just
redirection,” she says.

As her career has grown, Fleming
says her greatest takeaway isn’t the
brands she’s worked with but the
people she’s met. She encourages
aspiring creatives to seek mentors,
ask thoughtful questions and never
be afraid to reach out. “Closed
mouths don’t get fed,” she says.
“Find people doing what you want
to do, ask questions, offer to assist
and just get in the room.” A conver-
sation at a coffee shop, a compli-
ment to a Nordstrom employee
who later became her assistant or
bringing together local photogra-
phers, models and designers has
become just as meaningful as any
campaign. Every interaction is an
opportunity to learn, connect and
open doors for someone else.

For anyone hoping to build a
creative career, Fleming’s advice
is simple: stay curious, keep creat-
ing and never let rejection be the
final answer. “I think fashion
sometimes takes itself very seri-
ously,” she says. “But really, it's a
beautiful form of storytelling that
you get to do with friends.” And
if there’s one lesson her career has
reinforced, it’s this: “Be consistent,
be persistent and be resilient.”

|1

@

{ |
; @IRIS_PIERCING_STUDIQ-S
2431 S 5—|IGHLAND DR SLC, U'.Tl,'::*84106

— 1



=\ SIDECAR <.

Eyes are the window to the soul.
Unfortunately, for some of us, genet-
ics and generations of stubborn resis-
tance to Darwinian evolution means
there has to be a thin layer of correc-
tive glass between the eyes and the
world. Baristas, bartenders, service
workers and retail associates all must
be keenly aware how their presenta-
tion affects the impressions they make
on their customers.

Not only are glasses functional acces-
sories (and I'm not talking about the
function of Meta AI Ray-Bans in
recording unwitting pedestrians),
but they present added opportuni-
ties for expression and self-confi-
dence. This is why co-founder Ryan
Brown of the Moab-based eyeglass
company Sidecar, dubs them “The
Ultimate Accessory.”

“We think of service workers because,
as opticians, we are service workers,”
Brown says. “We cater to people and
their needs, and we can get spat on
sometimes... but this is who we want
to make eyewear for. We know what
it’s like to genuinely care about a prod-
uct that maybe is overlooked by so
many people.”

Before founding Sidecar with his even-
tual life partner Danielle Ainsworth
(and Utah optometrists Dr. Matthew
Watson and Dr. Ryan Hayes), Brown
was a salesperson and optician at Lens-
Crafters. Whatever frames Ainsworth
had on when she would serve his
coffee at Blue Lemon next door must
have made the kind of impression you
hope for, because Brown ended up
recruiting her.

Brown refers to himself foremost as

a frame maker, a term that seems
as potentially extinct as “cobbler,”
but he has dabbled in every aspect
of the eyeglass industry. He’s made
lenses in factory settings, worked
as an optician and salesman along-
side Ainsworth at LensCrafters,
and even founded a trade show
in Palm Springs called Eyeball.

Brown says his interest in Moab was
partially piqued by the prospect of
providing employment in a small
community. In total, they have a
dozen or so part-time workers who
hand-craft the custom-order frames
at their garage space, which sits
next door to Moab Eyecare. Their
process uses skilled technique,
rather than having an over-reliance
on factory machines, and employs
materials from around the world
— like Takiron acetate out of Japan,
a vegan and biodegradable materi-
al that’s dry-aged longer than any
other acetate in the world.

“We have the higher-end materials,
and each frame is individual,” Brown
says. “It's a very hands-on process
compared to a pair of Oakleys that
are injected and are going to be more

idecar Co.

Photos courtesy of S

consistent. You know you’re getting something that's more
one-of-a-kind with us.”

The Sidecar style, if there is a consistency to be found
among their selection of eclectic, individualistic frames, is
“chunky and slightly undersized,” Brown says. There’s a
very specific reason for this.

“It is very awkward for a person to shop in the kids
section when they’re an adult,” Brown quips. “For some-
one who fits in an average frame, we like ours to be a
little bit smaller. This is our style; it’s not something
that’s going to be the most universal, the most popular
or the best seller, but it helps people who don’t want to
buy Mickey Mouse frames — people who want some-
thing fashionable.”

Sidecar eyeglasses are an accessory apart. There are
dozens of frames on their website, and each comes in
anywhere from 20-30 colors. Brown also stresses that
what’s on the website is about 20% of what they offer.
The benefit of a small, local manufacturer making your
next pair of glasses is the ability to customize them, and
each custom job has a turnaround time of under 30 days.

“We have close to 45 designs, and we usually keep about
30 colors in stock, so you have almost unlimited options,”
Brown says. “I guess if you did the math on that, you're
close to about 900 different frame-and-color combinations.”

You can visit the Sidecar website to order custom frames
and follow them on Instagram @sidecar_co.
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The Seamstress Behind

By Mallory Meados
@mallory_michele_

“I had initially written off sewing
as just a fun hobby,” says Delaney ’
Dangerfield, founder and owner

of Salt Lake Sewciety, a women-owned
community sewing store that specializes
in high-quality fabrics and offers project-

based workshops. Dangerfield
reconnected with her passion \
for sewing when she lost her

job during the COVID-19 pandemic.

“I think many people, including myself,
rediscovered sewing at that time,”
Dangerfield says.

Self-taught, Dangerfield began
sewing as a child. Her mother had
a sewing machine that wasn't
used much, so Dangerfield /
found herself constantly /
playing on it. She also cred- /
its Project Runway and one
of her favorite high school
teachers for helping grow \
her fascination with needle ~_

and thread. “My school offered T

a few different sewing classes, and

the teacher was a young woman who also
loved to sew, so I looked up to her. I came
to her with ideas, and she would support
my projects,” Dangerfield says.

When opening Salt Lake Sewciety, Dangerfield
wanted to be intentional about the fabric
she sourced, encouraging more sustainable
consumption practices while still prioritizing
fashion and creativity. “I remember making
clothing as a kid with fabric I thought was
awesome, but looking back on it now, it
was probably really cheap polyester satin,”
Dangerfield says. “I think most people are
disenchanted with fast fashion, and so it’s
important to me that my clothing isn't going
to fall apart or shed microplastics.”

“Sewing creates a different relationship
with your wardrobe,” Dangerfield says.
“I'm much less likely to get rid of some-
thing and instead think of how I can re-
purpose it. It's so fun to revisit something
you’re not wearing as often and make it
into something you're more excited about.”

Sewciety has intentionally curated
eco-friendly, high-quality fabrics that make
for sustainable apparel, as well as a selec-
tion of specialty notions, indie patterns
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and more. “I've heard of boutique and
community-oriented fabric shops in
other cities, and thought it would be so
cool if Salt Lake had one,” Dangerfield
says. When initially opening the store
in 2020, Dangerfield started in a small
space with a very limited fabric selection.
This allowed her to gradually grow her
business in a way that felt comfortable.
The store has now moved to the Ballpark
Neighborhood to allow for not only more
fabric selection but also greater space for
classes and workshops.

“I didn’t know there were so many people
in Salt Lake City, and actually across Utah,
who sewed until I opened the store,”
Dangerfield says. She has enjoyed getting
to know customers, watching newer seam-
stresses progress in their craft and seeing
what projects clients have been working
on. “I hadn’t anticipated to find so much
community with the shop, but because we
offer classes and social events, I think it
just happened organically,” Dangerfield
says. Salt Lake Sewciety courses range from
introductory classes to intermediate work-
shops, including projects like sewing jeans,
dresses, bras, underwear and more. “You
might think that beginner classes would
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be boring to teach
over and over again,
but they have the
most excited students.
People are so eager to
learn and get started,”
Dangerfield says. “It
can be intimidating
to come into a place
where everyone seems
like they know what they’re doing, but we
all were beginners at one point, and every-
one [at Sewciety] is so excited to share,”
Dangerfield says.

Sewers come from a wide range of back-
grounds with various interests, but connect-
ing over a shared love of sewing is one of
the more rewarding aspects of Dangerfield’s
job. There are several social events for fellow
seamstresses and fiber artists to connect at
throughout the year including the social
Swim Party and Maker’s Backpacking Trip
as well as the formal Frocktails fundraiser
each February.

You can learn more about Salt Lake Sewciety’s
events, class offerings and fabric selections
by signing up for their newsletter, or visiting
their website at saltlakesewciety.com.
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CASTERISK NOSE
CWHAT'S ¢UP

Bryan Perrenoud is the mind (and nose) behind
ASTERISK: an online perfume and jewelry
brand based in Utah. The brand features the
first of a soon-to-be series of angel number
perfumes, with No. 111 being Perrenoud’s
brainchild from just about three years ago.
Perrenoud sat down with SLUG to talk about
ASTERISK’s beginnings, the importance of
collaboration, his creative work on social media
and his future endeavors.

The name ASTERISK comes from Perrenoud’s
obsession with details. Just like an asterisk
in a book or article referring to the bottom of
the page for more context, “ASTERISK has
always been about the little details. It's the
little things. The details make all the differ-
ence,” Perrenoud says. His attention to the
fine details shines through his brand in more
ways than one.

A certain long-form video platform was the
birthplace of Perrenoud’s creative enter-
prise. “Throughout the whole YouTube stuff, I
always was wearing this ring,” he says. “And
people loved it, and so I figured it'd be a fun
way to build a brand.” His YouTube career had
then gotten to the point of making merch for
subscribers to rep his channel, and he took the

Bryan Perrenoud is the mind (and nose)
behind ASTERISK: an online perfume and
jewelry brand based in Utah.

By Hazel Paul

hazel.emmaline@gmail.com

Photos courtesy of Bryan Perrenoud

opportunity to release more than just YouTuber
merch: “I launched something that was not so
focused on me, I guess. Something bigger than
myself. That’s where ASTERISK came from.”

Inspired by his daily-worn ring, Perrenoud rolled
out a jewelry line of unique designs with his
signature attention to detail. In the beginning,
while packaging merch, he would spray the
package with a special concoction that involved
multiple brands of fragrance and even smooshed
juniper berries. Talk about attention to detail.

No. 111, the brand’s perfume, came next. What
started as just a small sample bottle thrown into
each jewelry order became the main focus of
Perrenoud’s creative outlet. “I think we’ve always
associated smell with certain things like safety
— you know, very ‘caveman brain,”” Perrenoud
explains. “What neural pathways do I want to
trigger?” His goal is to create a scent that evokes
reminiscence: “More than any of your sens-
es, smell is the one that is close to memory. I'm
trying to create a form of nostalgia.” Perrenoud
does that with notes of bergamot, woody amber,
orange blossom, fresh laundry, raspberry jam,
musk and caramelized sugar.

The main pillar of ASTERISK is collabora-
tion. Currently, the jewelry and perfume brand
is partnering with artist Kyle Pretzlaff on a
collection inspired by skeletal remains found

What started as just a small sample bottle
thrown into each jewelry order became the
main focus of Perrenoud’s creative outlet.

in Pompeii. Pretty cool, right?
Perrenoud describes the process
of conceptualizing during collab-
oration as the most fun part of
the whole process. “It’s fun to see
how other people’s personalities
are reflected in their art and how
that translates into their jewel-
ry,” Perrenoud says. “I always
kind of add my own little spin
on things.” Collaborating with
others while staying true to indi-
vidual personalities is a hallmark
of ASTERISK.

Another hallmark is their
impressive website. Every
corner is packed with inno-
vative elements and aesthet-
ic designs. ASTERISK’s social
media is something to write
home about as well. Every aspect
of content creation and graph-
ic design is done by Perrenoud
himself, who does it out of love
of the game. “I've had my most
success with social media when
I was just creating what I want-
ed to create, rather than trying
to capitalize on some trend,” he
says. “More than anything, it’s
just a good community-building
thing.” That sense of creativity
and community are what make
ASTERISK remarkable.

ASTERISK has a bright future
ahead filled with more angel
number perfumes and collab-
oration. Puka shell and pearl
necklaces are Perrenoud’s next
big endeavor, alongside collab-
orating with more artists.
Perrenoud has 50 working
collaborations in the works and
is chipping away at a new one
right at this moment. ASTERISK
is one to keep your eyes (and
nose) out for.
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is using ad
space to showcase
local artists

TUE EIGHTH ANNUAL

MORE ART. LESS ADS g
CRaft 1ake City

By Margaret Pugh
pughmags@gmail.com

OIS Adny UL MOH

Whether you're taking a trip to the
Utah Museum of Contemporary Art or
picking up a print from a makers’
market at Copperhive Vintage, art
appreciation looks different for each
person. The Art, Not Ads series
sponsored by The Ruby SLC brings
art directly to the public through the
pages of SLUG Magazine.

“I remember laying in bed one
night and being like, ‘I don’t want
to do these ads, what if we just did
something else with them?’” says
Cass Hallacker-Covaleski, owner
of The Ruby SLC. “There was a
painting of Taylar B. Jackson’s
hanging right in my room, and I
was like, “Oh my gosh, she should
do them.””

The Ruby SLC aims to showcase
talented, local artists by purchasing
ad space in SLUG and using it to
feature unique works in print each
month. The works are featured on a
half page space and can be cut out,
framed, collaged or pinned. The
goal is to make art appreciation and
collection more accessible by offer-
ing SLUG readers an introduction to
different local artists.

“I think Cass and I really only
had a couple of hours to think of
something, but I thrive on a very
quick, stressful deadline. If I have
too much time, I'll freak out about
it too much,” Jackson says on the
process of creating Art, Not Ads’
first piece for this month’s issue.
The idea for the piece comes from
one of Jackson’s previous works
done in a similar style. “I made a
scene where people basically cut
and collect and have a print of
mine that isn’t $300,” Jackson says.
Jackson was also inspired by the
digital work of David Hockney —
Jackson created the piece entirely
on her iPad.
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Z To show appreciation for local artists, The Ruby SLC is releasing an Art, Not Ads series that

replaces ad space with local artists’ work.

Covaleski says what she hopes to see most from this
series is exposure. “Art is not just for whomever you
think it’s for. Take it back for yourself, your friends,
your house, your rooms, and build those relation-
ships with those people in your community.”

“It is such a luxury to be able to just sit and be, and to
appreciate beauty, emotion, sadness, grief. I touch on
a lot of different feelings, so whoever wants to come
and be in that room with me while that's happening -
that’s great,” Jackson says.

The Ruby SLC is an independent, design-forward, fully
furnished townhome located in the heart of Central
9th that’s used for extended stays and curated events,
filled with pieces by local artists — including Jackson.

“Owning two properties somewhere is a privilege,”
Covaleski says. “So the goal is just to say, ‘Okay, how
can we now use this space to support — we have amaz-
ing retail concepts. We have amazing restaurants. We
have amazing artists. We’re really lucky. How do we
just use what we have at our fingertips?”

Covaleski plans to continue using The Ruby SLC to
promote local artists while encouraging a sense of
community. “One thing I really want to do is a series of
dinners that are really intimate with artists,” Covaleski
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says. “An artist in a room talking
about recent pieces and having a
meal, having food, focusing on
each other, talking about their
experience. That's something I'm
really excited about.”

Other future plans include hosting
artist residencies as well as mate-
rials grants raised from The Ruby
SLC’s profits to help support local
artists. Covaleski is currently look-
ing for the next artist to be featured
in the series; those interested are
encouraged to reach out to The Ruby
SLC. You can find The Ruby SLC
at @therubyslc on Instagram and
therubyslc.com, which also features
a guide to all the work hanging
around the property!

Jackson, also known as Gothsloth,
whose work was recently
featured in Vogue Australia, also
worked with Nitro on their 2025
Mercy snowboard graphic (now
sold out). Check out Jackson’s
work @gothsloth on Instagram.
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Starting in 2021 as a jazz band with a residency h
at Lake Effect, Flamingo are climbing up the '1‘ N

charts with shows and albums to boot. | ==

By Zack Pinter
zackrpinter@gmail.com
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Are you dressed to the nines, craving a fusion of hot styles and even hotter sounds? Look no further than SLUG Localized. Watch as Kilby Court
transforms to a fashion week catwalk, strutting out fierce looks from some of Utah'’s best local fashion designers. Once you're damning those
heels, sit back and relax to a heavenly blend of jazz and hip hop with local legends Flamingo and Icky Rogers. Set your calendar for Thursday,
September 24 and get ready to hit the runway! Purchase your tickets today!

Taking on a six-piece jazz band struck me as
intimidating, but as I crept down the steps
of Lake Effect, the site was nothing less than
graceful and pleasant. Flamingo restores and
values what I believe are the best parts of
jazz: classiness, artistry and style. The group
consists of Jake Chamberlin (vocals), Parker
Andrezzi (trumpet), Sam Shultz (bass), Matt
Morrison (drums), Kenny Fong (saxophone)
and Christian Lucy (piano).

Flamingo began as a group in 2021 to
perform old-school jazz and blues weekly
at Salt Lake City’s Lake Effect, and it’s now
grown into something much bigger — a
legitimate band with records and shows.

While the band is labeled as “jazz,” they
blend a fresh modernization of pop and
other genres into their tracks. While jazz
music can be targeted to a specific audience,
they aim to reach a broad spectrum and
show the audience this can be for anyone.
“Jazz can be kind of daunting, and what we
wanted to do is have anyone that wandered
into one of our shows enjoy what we were
doing and get a little bit of the massive histo-
ry that this style of music has and just kind
of bring our own flavor, put a little hot sauce
on it,” Chamberlin says.

Each member brings an influence of their
own into the music, and I think that’s what
makes the group work so well. While some
have a background in jazz, others don’t,
and being able to blend a technical side into
a creative one is very special. Chamberlin’s
vocals bring sunshine on top of the catchy
and groovy compositions. They released
their full-length album, Pink Paradise, this
past May and gave each member a place to
showcase their talents.

“It was cool to bring in all of our differ-
ent genres and influences. There’s a lot of
variety on the album, and I think that was
kind of cool to do some really cool, slower,
piano-heavy ballads but then also do some
stuff that’s like pop. We got to do our own
thing,” Morrison says.

In five years of playing downtown, there
have been some pretty memorable nights
from body-to-body crowds, swing dancers,
impressive improvisation — the list goes on.
“Seeing them live is a whole other experi-
ence, and shockingly energetic,” says Kim
Kienow, partner of Chamberlin. “These guys
let loose in a very invigorating way. They’re
fully themselves; there’s no holding back.”

The band is grateful for their ongoing shows
at Lake Effect and has nothing but love for

their audience. “Everyone’s been so support-
ive. Like, it’s really crazy that we can play
shows every Wednesday and people come.
After years of doing that, it's pretty amazing.
We're so thankful,” Chamberlin says.

Moving ahead, Flamingo is still enjoying
the great success of releasing a powerful
album. In the works for about the full time
they’ve been together, Pink Paradise is an
album that represents dedication, resilience
and precision. They are now playing it live
too, so you can hear it be brought to life in
the most ideal and transcendent way.

While the group hopes to one day venture
out of Salt Lake City, there’s no rush to
leave behind the community that helped
build Flamingo. For now, they’re enjoying
what's in front of them: being good friends
in a band. Their bond is truly special and is
what's going to make them last.

“We can literally go to any venue or any
place, and we can play our show with just
what we have right here,” Chamberlin
says.The future is bright, and wherever
Flamingo might end up, I hope I'm there
because it will be filled with good times,
company and most of all, music.
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With laid-back beats and
traditional hip hop stylings, Icky
Rogers is becoming a masterclass.

I By Zack Pinter
zackrpinter@gmail.com

If you're missing the sweet sound of a laid-
back beat with masterclass lyricism remi-
niscent of rap, turn on Icky Rogers, and you
won’t be disappointed. Blending elements
of modern and traditional hip-hop with
his perspective as a queer artist, Rogers’
style brings a uniqueness that soothes the
ear. The longtime rapper of Salt Lake City
was gracious enough to sit down for a cup
of coffee with me and discuss details of his
career and what the future has in store.

From early on, Rogers’ life has been full of
music. Growing up in a musical family, he
realized his love for music at a young age.
“Both of my parents were super into music.
That was kind of the binding language of our
family,” Rogers says. “So when I was about
10, 11, 12ish, I kind of taught myself how to
sing just by imitating my dad, because he
would sing around the house all the time.”

He began freestyle rapping with his homies
and found he was naturally good at it.
Listening to a lot of rap and hip-hop with his
parents, he had a solid foundation. Realizing
his skill, he went into a spiral of the genre
and was “a total junkie for it.” Then through
a connection, he hired a manager and was

getting gigs — as a teenager! This was now a
path, notjust a hobby.

It wasn't until college that he began releas-
ing tracks. He went into it with a mission:
he wanted to make albums. Like Nas’
Illmatic or Joey Bada$$’ 1999, he wanted to
“create this master work, this undeniable,
timeless piece of art.” He’s been publish-
ing music since 2017, with two full albums
completed, Midnight Maverick and Chasing
Saturday. He plans to drop an EP this fall
and an album next spring. In the meantime,
he’s been working with other artists and
releasing singles here and there.

Rogers is able to express himself fully through
his music and uses lyricism as a way to artic-
ulate his emotions. In a world where we give
so much of ourselves away online, he loves
how he can open up through his art. “We live
in such a content-driven society, especially
in music, but for me, I can put my frustra-
tions, my passions and more of my private
thoughts into my music. It’s easier for me to
do that rather than jump online,” he says.

As a queer artist in the hip-hop scene, he was
a bit uneasy about coming out because he

thought perspectives might shift, but he’s
felt more love than anything. “I've been
embraced more since I came out, because
people could tell that I was holding back
before, and now I don’t really have any
reason to,” Rogers says.

Rogers feels as if he has the potential to be a
staple in the Salt Lake City music communi-
ty. His music connects with hip-hop culture
while also reaching the queer and drag scenes.
“I'm in this great position where I get to be
this champion, almost for both those scenes,
where not only do I feel like I represent some
of the best musicians or rappers in the city, but
it’s also like, look at this unique motherfucker
right here, this backpack rapper but is also this
fierce, fabulous queer artist,” he says.

As Rogers prepares to release new music this
year, he is entering what he describes as a
new chapter. He plans to eventually make a
push for a regional tour while continuing to
work with local artists, including those in the
queer scene. But if Rogers could go back and
speak to the younger version of himself just
starting out in music, there is one thing he
would tell him. “I would tell them to come
out sooner. You got this, you got yourself.”




By Braxtyn Birrell
braxtynb 101 @gmail.com
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When Dr. Jake Shores was a teen-
ager, his first impression of chiro-
practors came from watching The
Simpsons. “Let’s just say it wasn’t
favorable,” Shores laughs. When
he finally took the suggestion to
see a chiropractor seriously, it
changed his life. “It changed the
way my brain worked,” he claims.
“My decision-making, my mood,
my sleep — it all got better.” Even
after Shores’ insurance ran out, his
chiropractor let him continue to
see him out of the kindness of his
heart. Six months later, Shores was
in chiropractic school.

Years of advanced training in
neurology and spinal rehabilitation
later, Shores is paying it forward.
With help from his wife, Liza, he
now runs his own clinic, Founda-
tional Chiropractic & Wellness, in
Central 9th. Aside from services
like adjustments and decompres-
sion, Shores’ care is neurologically
focused, so he also offers special-
ized treatments like ozone thera-
py and very select homeopathy.
When asked what these entail, he
explains that “Oxygen is one of
the greatest healing agents there
are. When we use a special form
of oxygen, it triggers your body
to heal things faster and better.
Homeopathy is non-pharmaceu-
tical tools that are plant-, miner-
al- or animal-derived. They have
some great capabilities without
some of the potential downsides
that can come with medication.”
If these enhanced services aren’t
for you, just an adjustment
is “unbelievably powerful.”

Along with their special services,
something else that sets Founda-
tional Chiropractic & Wellness apart
is their affordability and accessi-

BRANDED CONTENT

Dr. Jake Shores and his wife, Liza, at Foundational
Chiropractic & Wellness provide chiropractic care
to the Salt Lake community.

bility. With a fee schedule structured at a level where
anyone can get involved and further discounts for
local businesses, they are building community one
person at a time. Liza uses the analogy of budget-
ing as much for coffee every day as you would need
to afford a weekly adjustment. “We put it at a price
point where it’s actually manageable and realistic
for families.”

They live by the mantra: “The better everyone in the
community lives and works and moves, the better the
community is.” They also offer educational nights
so community members can understand the signifi-
cance of the simple things they can do and how it will
impact the quality of their life. “People don’t need to
walk around with headaches or chronic pain,” Liza
says. “We can fix that.”

Just like Dr. Shores had to work through his own
misconceptions about chiropractors, there are
a few things he hopes to clear up for readers, the
first being that chiropractors are not just for pain.
“The thing that’s really fantastic about chiropractic
is that it strengthens the communication between
the brain and the entirety of the body. The way the
brain tells the body what should happen is by send-
ing signals down the spinal cord, out nerves and
to organs and muscles. The stronger these signals

FOUNDATIONAL

CHIROPRACTIC & WELLNESS

are, the more efficiently every
organ and muscle works. Every-
thing gets better,” he teaches.

The next myth he hopes to bust
is that all chiropractors are
“quacks,” whereas they are actu-
ally very well-trained. “We have
training. It is very comparable to
medicine, but we have more anat-
omy training, especially around
the spine. The quantity of train-
ing hours is very similar, but
the specialization is different,”
he says.

Finally, Shores wants patients
to understand that “there are
so many different techniques in
chiropractic that finding the right
one for you is important.” If a
different doctor was not the right
fit for you, Dr. Shores might be,
as his multiple advanced certifi-
cations in neurology allow him to
have a different perspective than
the average chiropractor. But if
he’s not, he’ll point you in the
right direction; he wants to help
even if he’s not getting business
out of it. To learn how Dr. Shores
can help you, visit fcwslc.com.
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Not Pa Mamas Sewing Civele
¥Xs Stitching Together
Salt Lake’s DIY Scene

By: Ella BakerSmith ¢ Ellabakersmith@gmail.com

On a Saturday afternoon at Aces
High Saloon, the heavy metal
never really stops. Neither do
the conversations.

Not Ya Mama’s Sewing Circle
founders Brandon Cromer and
Tib Hartman described a typi-
cal gathering: A bartender walks
by asking how everyone’s latest
project is coming along. Some-
one passes a spool of thread
to a stranger across the table. A
half-finished battle jacket sits
beside an embroidery hoop while
another person crochets quietly
in the corner. Every few minutes,
someone new walks through the
door and is greeted like they’'ve
been coming for years.

It sounds less like a sewing circle
and more like a living room
tucked inside Salt Lake City’s
beloved heavy metal bar. That
sense of belonging was the goal.
The idea started on the Aces patio
in late 2024. Cromer looked down
at his battle jacket, its glued-on
patches beginning to peel away,
and admitted he should proba-
bly learn how to sew. “I can teach
you,” Hartman replied.

They walked inside and asked
if Aces High Saloon would host a
sewing night. The bar said yes. Two
weeks later, Not Ya Mama’s Sewing
Circle made its debut. What began
as a way to sew patches onto jackets
quickly grew into a recurring gath-
ering for Salt Lake’s punk, metal and
DIY communities.

Today, battle jackets share table
space with crochet projects, embroi-
dery hoops and knitting needles.
The monthly meetup draws musi-
cians, fiber artists, first-time crafters
and regulars who come to hang out.

“Honestly, since we started this a year and a half ago, I
think I've sewn twice,” Cromer says. Instead, he spends
most sewing circles introducing himself to newcomers.
He also recruits future regulars wherever he spots a battle
jacket. “If I see somebody with a battle jacket on,” he says,
“I'm like, “You live in Utah, right? You're coming to this.”

Hartman became the group’s resident teacher almost
by default. Sewing was something he learned from his
grandmother, who taught him to mend clothes, make
quilts and value what they already had. Before she passed
away, Hartman told her those lessons were being passed
on to the “punks and metalheads” gathered around tables
at Aces High. “She felt very honored at that,” Hartman
says. “It was a very sweet conversation.”

While Hartman still helps beginners learn the basics,
regulars now teach one another embroidery, crochet,
visible mending and machine sewing, turning each

Photos by Sam Wilson

Tib Hartman’s (L) offer to teach Brandon Cromer (R) how to
sew led to a recurring gathering for SLC’s DIY community.

month’s meetup into a shared
exchange of skills.

Ask either founder what makes
the sewing circle special, and they
quickly point to everyone else in
the room. There’s Kenny, often on
shift behind the bar, who works
on sewing projects between pour-
ing drinks. Maeve Putnam, who
brings her sewing machine, ended
up hemming the Aces curtains after
Hartman connected her with the
owners. Then there’s the Metal
Missionary, who sells patches to
raise money for charity and, as
Cromer says, does “everything out
of the kindness of his heart.”

People come to sew on patches,
mend clothes, learn new skills and
share supplies. They leave with
new contacts, creative collaborators
and, often, plans to come back next
month. Hartman said creating an
intentionally welcoming environ-
ment — especially for transgender
and gender-nonconforming people
— has always been nonnegotiable.
Aces High Saloon already felt like
home, and they wanted everyone
else to experience that same feel-
ing. For Cromer, the goal is simple:
“] want people to actually feel like,
“Maybe I do have a place.”

Hartman hopes people leave
with more than a finished project.
“Community is the greatest resource
anybody can have,” he says. “I may
not know everything, but I sure as
hell know somebody who does.” By
the end of a typical sewing circle,
unfinished jackets cover the tables.
Metal rattles the speakers. New
needles are being threaded, and new
friendships are forming. The patches
may bring people through the Aces
doors, but it’s the people who keep
them coming back.
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5] FASHION ON A BUDGET

By Alton Barnhart ¢ altonboy2009@gmail.com * Photo: Victoria Hills

What's the point of rocking design-
er jeans when the pockets are empty?
Sure, your bedazzled buttocks and iron-
pressed Armani what-nots can stun the
catwalk, but fashion can be quite the
parasitical leech to one’s bank account.
A Savers tag-littered trail to headhunting
scalpers, an entangled rat king of cheaply
quick fabrics from Shein, the rinse-repeat
resurrections and executions of erstwhile
trends — and all I'm fucking hearing is a
dreadful “slurp, slurp, slurp.” Adapting
a sense of style is second nature, but we
never expected it to get so out of hand.
There has to be some decent outfits left
that bust the mold but won’t break the
bank. Luckily, you're in the presence of
someone who has the knack for a type
of “urban excavation” — whether swan
diving into all lost media to show-and-
tell on Secondhand Screenings or maybe
magnet-fishing the office’s parking lot for
stray nails (152 and counting). Let's see if
we can pull a fulfilling fit!

Formulating some ground rules before
running amuck was necessary. I threw
out the major fashion conglomerates: your
still-kicking mega malls like Fashion Place
or City Creek, family superstores or niche
boutiques being eaten alive by cheugy
tumblers and 3D-printed slop. This left me
with our thrifted goods, which I thought
was reasonable on a $100 budget. My first
stop was Plato’s Closet in Draper, who were
in the midst of a back-to-school shopping
stampede. I found a few leftover items like
a pair of ivory-leather dress shoes with
massive stitching, as if Ed Gein mutilat-
ed some poor nobody into footwear. I just
couldn’t justify the $45 for dead man feet.
However, I did manage to walk out with a
thick, stainless steel ring with an encrust-
ed amethyst stone ($10). Where is it now?
Check my back seats, would you?

The next few stops were striking me out...
HARD. Uptown Cheapskate cracked open
some Y2K time capsules with a line of

JNCO jeans, spaghetti straps and Element
tees (likely comes with a Homies doll in
every purchase). All of it was adjusted to
the 2026 inflation, making these fossil fits
untouchable. Tommy Bins added a sanitized,
disinfected consignment to the bin-hopping
approach you’d find at the Goodwill Outlet.
Yet where you could find an actual loaded
firearm mixed in with stained bedding at
Goodwill, you're going to need one when
warding off the hoard of Depoppers and
hypebeasts at Tommy’s. And don’t even get
me started on Deseret Industries with their
endless racks of ill-tailored blazers, adver-
tisement “souvenir” tees and the layered
mounds of disfigured paperweights form-
ing sedimentary compounds.

Such fashion rehauls call for a profes-
sional. Yet again, my silver lining was
dawned in chrome and a hand-knitted
little number. Recruiting the stylings of
saltcrypt Arthur Diaz was a no-brainer
when I pulled up to Pibs Exchange. It was
like watching the maestro composing a
symphony, running around the curled
aisles, comparing and contrasting all
sorts of patterns and garments. Nothing
was off the table either — Grateful Dead
tie-dye with short skirts, Southpole jeans
paired with Miami Saint Laurent, hand-

kerchiefs and furs colliding with rave
gear like Holi powder in big puffs of
pigments. That’s when it hit me: maybe
I was taking this way too seriously. No
nitpicking the racks in some defiant act
of aesthetic treason — just have fun!
I grabbed bunches of articles, some
clothes I would never see me wearing
in this century and decided to test them
out. Whether or not they would fit (this
unofficial columnist comes in the huski-
er variety) is a different story. I did get
a cool camouflage vest out of it, though.

Some may think this shopping spree
was a waste of a weekend. However,
there was something special about not
giving a fuck about brands and labels.
The nonsensical nature of what looks
good comes down to how you feel in
it. Be presentable, be dumpy, be your-
self with whatever that may be. In the
end, this mission to find an affordable
fit simply became four people, includ-
ing my wonderful photographer Victoria
Hills, hanging out at a local business and
having a kickass time.

PS. If you're a small size lass buying all
the bigger guys’ clothes because you like
the “baggy look,” I hate you.
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With help from local icon Arthur Diaz,
Associate Editor Alton Barnhart is scouting
out high fashion with low dollars.
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by Rio Connelly
globalricon@gmail.com

It seems every
restaurant and every
chef would like to claim
the label of “farm to table”
and the image it evokes in
the minds of diners: fresh local
vegetables, hand-picked fruits, ethi-
cally sourced proteins — real food! But
how many menus can really back it up
when more and more food is coming off
the back of a Sysco truck? Dylan Brady,
founder and chef at Dog Days Kitchen,
is committed to the difference, and his
expertise starts in the soil.

After receiving a degree in Sustain-
able Agriculture from the University
of Montana, Brady spent the last seven
years working at and running farms all
over the country, including Four Season
Farm in Maine under Eliot Coleman,
whom many credit with populariz-
ing organic agriculture in America.
“Coming up in farming, you're so close
to the food that you're eating,” Brady
explains. Growing food is where he
first fell in love with it. “The first
Sungold tomato of the season, right
off the vine, is the most beautiful food
experience you can have,” he gushes.
“It’s food in its purest form.” When
circumstances forced him to close
his own Dog Days Farm in Missoula,
Brady moved to Salt Lake and dove
into the culinary scene.

After working in a few kitchens, most
recently at Central 9" Market, Brady
and friends Ali Mahmoud and Noah
Bosen Urabnik came together to start
doing pop-ups with a focus on farm-
fresh produce under the Dog Days
name. They’ve primarily oper-

ated out of the C9 Market kitch-

en to do creative one-off menus,
expanding the range of what
pop-up food can be by drawing

on fine-dining influences. Classic

v

French dishes like Coq au Vin (red wine
braised chicken), Vichyssoise (a cold leak
and potato soup) and Radish Toast might
define one event while Rack of Lamb in a
sauce of honey, dates and lavender, North
African Orzo soup or Egyptian Dirty Rice are
featured on the next — and none of it seems

like your classic takeout fare.

From Italian-influenced Eggplant Parm
Sandwiches (with Calabrian chile aioli) to
an East Asian-inspired menu, nothing is
off limits. “A lot of that speaks to our back-
grounds as a threesome,” Brady explains.
“Ali is Egyptian-American, so he has all
these really cool recipes and flavors that
we haven’t gotten to experience, while I'm
passionate about French intensive agricul-
ture and French cooking in general.”

Whatever the cuisine, the emphasis is solid-
ly on high-quality and farm-driven ingredi-

(L-R) Dylan Brady,
Noah Bosen Urabnik
and Ali Mahmoud do
pop-ups with a focus
on farm-fresh produce.

& '5?' ents, leading Brady to
describe their food as

“elevated takeout.” The
produce is locally sourced,
and next to nothing comes from
the mass market suppliers — but that
doesn’t mean itisn't accessible. “I think
a lot of ‘farm-to-table’ is this formida-
ble thing that is only approachable
through tweezer food or making these
beautiful plates of perfectly placed
peas,” Brady laments. But with Dog
Days, making ethical decisions and
buying quality food won’t break a
tight budget. “The consumer can go up
and feel good about spending money
on something that isn't a $300 seated
menu, although we want to do those
kinds of things too,” he says, laughing.

The goal for these three SLC trans-
plants has been to heighten what take-
out and pop-ups can be while keeping
the emphasis on the agriculture; and
that continues to emerge in their move
to using farms as venues. Recent
events at Gracie’s Farm and Copper
Moose Farm, both in the Park City area,
let the chefs cook with 100% fresh
produce directly out of the ground.
“What I think is so beautiful about
bringing it onto the farm is you're
directly connected to the produce
that we’re cooking with,” Brady says.
“What a beautiful closed-loop that is!”

Dog Days Kitchen has no plans to open
a full brick-and-mortar restaurant,
and that’s not their priority anyway.
“If there is an end goal,” waxes Brady,
“[1t' d] be buying a farm to host dinners
there or host dinners off site with our

vegetables.” ;

The emphasis is on high-quality
and farm-driven ingredients, leading
to “elevated takeout.”
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Home is Where the Art

Art, fashion, human connection — that’s
what you’ll experience at Casita Events.
Founded in 2024, Casita (“little house”
in Spanish) is a community art show
held in founder Aughnie Castillo’s actu-
al home, featuring local artists and fully
immersive, themed experiences. Castillo,
an artist, art teacher and event planner,
says Casita came from a desire to create
a collaborative community art space that
felt safe and welcoming.

“It's my mom’s home. She always called
it Casita, and so I decided to go with that
name when it came to the house,” Castillo
says. “Being in a house feels safer or more
comfortable for people. If they’re sharing
their work for the first time, and we have
a lot of artists who have never shared their
work, they feel more comfortable doing
it there. That gives them the confidence
to do scarier things, like [show work at]
bigger galleries.”

Each art show is curated around a central
idea or color palette, featuring art in various
mediums, including paintings, photog-
raphy, fashion, music, short films
and more. Guests become part
of the show through theme-
based dress codes and inter-
active art experiences. For
Castillo, fashion is an essen-
tial part of Casita.

“We provide a Pinter-
est inspo board so they
can know exactly what
the idea is, what we’re
expecting,” Castillo
says. “I really encour-
age people not to be
scared of being extra.
Fashion is an art form,
and people get to show-
case it at events. It’s one of my
favorite parts [of the shows].”

Interactive exhibits are a Casita
signature. Past shows included readings with

By Jennifer Perry
jennifersperry 18@gmail.com

(and Fashion)

Is at Casita Events

When it comes to
curating artists, it’s
as intentional as the
theme itself. Most
of the early shows
at Casita mostly
featured artists that
Castillo already knew,
but that changed this
year with the “Unfinished
and Imperfect” show, which
was open to public submissions.
“It was really great because we got a bunch
of people we would have never known
about,” Castillo says. “It's very important
for us that it’s diverse. We want to include
everyone and anyone, but we like to make
sure we include work by people of color
and other marginalized voices.”

Casita has hosted three themed shows
so far: “Monochromatic;” “Black,
White & Red;” and “Unfinished and
Imperfect.” The next show entitled
“Complementary Colors” is on
September 12 at the Art Garten in
Downtown Salt Lake City and will
showcase the work of six artists
and two muralists.

The main event will be a live
art exhibition where the
featured artists are
challenged to create
pieces on the spot
using only two comple-
mentary colors, plus
black and white. Guests

will be asked to dress in

complementary colors,
and there will be a “Best
Outfit” contest.

Two interactive guest
experiences will be part
of this show. “We’ll have
two walls that people get
to paint on. Kids can do it,
anybody can do it,” Castillo
says. There will also be postcards
guests can draw on, prompted by their
favorite place in Salt Lake City. “The point of
this show would be to love your city, to get
to know your city,” she says. Food trucks,
vendors and performers will round out the
night. It's a lineup meant to showcase both
the local art and food scene.

Castillo is always looking for volunteers to
support Casita’s community art movement.
“We love collaborating with people,” she says.
“So if anybody ever wants to ask us something,
they should just ask. I don’t
want anyone to be scared to
do that.”

Keep an eye on Casita’s
Instagram @casita.events
and website casitaevents.
my.canva.site for update
and details about the
upcoming show, as
well as information
about free art initia-
tives and other
opportunities to get
involved in the
local art scene.
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handmade, collaged tarot cards, music with

lyric video visualizers and an installation that
guests could tie ribbons onto. Every show also
features performers and DJs who enhance the
interactive art experience.

Casita is a community art show held in founder Aughnie
Castillo’s actual home, featuring local artists and fully
immersive, themed experiences. Photo: Lamija Memidzan

koipiercingslc.com
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By Nichole Huntsman ¢ nicholehuntsman@gmail.com

FORECAST

Divine AccoxA

When the verdict comes down, the answer is clear. As you were born, you were saved to be here. In the moments of exchange, the
offer is made near. All things are rendered whole when all of us appear.

ARIES: 4®

See, They Say

Mysteries of physics — light
and dark, false and true. Where
were we in the beginning?
Wasn't I waiting with you?
Reckless in all motions, voices
wait inside you. Reading into
the hours, you play the prophet
and the fool.

TAURUS:

Sanctuary Lost is Sanctuary
Found

On the slow journey home-
ward, a hand protects you from
the dross. In the inner is a stan-
dard, a rock of light that braved
the toss. Golden to the outsider
but to the immigrant, only loss.
You have the hand to guide, but
do you want to know the cost?

GEMINI: 4@

The Right to Turn Left

Tales and their bearers, to the
councils of broken words, you
may find peace in the break-
down, but no title will be
restored. Pull right to your
destiny; is it westward tonight?
Or left, through dark desert,
over canyoned evening light?
CANCER:

Tread Lightly

The single pulse of a broth-
er, a sister lost in dew. What
was yours before the bargain
was only relatively true. Be
sure they ask permission,
before your past comes march-
ing through. Held tightly to
the breast is the longing to
be through.

34 SLUGMAG.COM

Look with New Eyes

The moment has arrived when
the two become one. Weighed
and enumerated as precious
jewels. Gifted with the eyes
to see and called on a special
assignment. To the other side of
the apparent will be a vision of
life set on the balance of time.

VIRGO: —@

Perfection of the Self

Through the Holiness of the
Whole

Is imperfection a gift or a trick?
In times past, when you offered
worthy gifts through your angle
of the view, there were questions
held back, waiting to be had. In
patience grows understanding
of the workings of the Divine. Be
true to your wisdom and let all
things flow back in time.

LIBRA:

A View from the Bridge

On the checkered world we
walk, all opposites have their
call. To find harmony returned
from the grasp of a fruitless
path, one must redeem their
courage when asked to do
the math.

SCORPIO: 4@
Hidden Value

Keeping the trusted close to
the chest, all strategies come
with a phone call. If the many
will have their choice, to your
door they will happily haul.
A bucket without a handle, a
rope without a well. Be a better

tool for the creation, knowing
everything will fall.

SAGITTARIUS: 4@

In Absentia

Lost were the words of the
joker, magician and clown. For
a tale to have its maker, you
must be willing to take the
crown. As a vision of the future,
blind writing on the wall. Of a
gesture through a field, stood
the audience through it all.

CAPRICORN: 4@

The Author

Preparations for the meeting,
as a leader answers the call.
To the axis of the structure, as
a temenos in the fall. Be sure
to remember your candles, two
by two lighting the hall. Make
ready for the supper; it’s time
to try them all.

AQUARIUS:

Manifestation of One is
Manifestation of All

Hidden from view but ring-
ing in song are three angels
dripping with dew. One for
the fire, and one to honor you.
The last is with a blade and
a lost map to undo. The lines
written for no one are now the
lines written for you.

PISCES 4@

Cutting Through

When you float above the now,
in the dream of the deep before.
When your steps were not yet
counted, yetlay across the floor.
I saw you through the mirror,
watching barkers giving calls.
They said you had the dagger
of the ritual and brawl.

JESS COUSER
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ASSISTED REPROPUCTION
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LEGAL NAME AND GENDER CHANGES
LGBTQIA+ LAW

Septem Der | 9 2026
900 So;&an 900 East
10 am to 6 pm

/ -
7 ARTS CULTURE, &

161 WEST 900 SOUTH « SALT LAKE CiTY
@CENTRALATHMARKET
ART BY @CLAYCAVANDER
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All dressed up with nowhere to go? Scan the QR code for more events and to add your own to our daily calendar!

Wednesday, Sep 2
The Props
- DLC at Quarters
The Red Clay Strays
- Maverik Center

Thursday, Sep 3
Craft Lake City
Workshop: Leather
Luggage Tags
- Asher Adams
2skip - Kilby Court
Dogstar - The Complex

Friday, Sep 4
The Death of Nero
- Alliance Theater
Anyone Awake
- Kilby Court

Saturday, Sep 5
Broadway Rave
- The Urban Lounge
Charles Ellsworth &
The SFD
- DLC at Quarters
Recklless Romance
- Leatherheads Sports Bar
Turning Point U.S.GAY
- Metro Music Hall

Sunday, Sep 6
Black Flag
- Aces High Saloon
Osees
- Metro Music Hall
Vice Versa - Kilby Court

Tuesday, Sep 8
Mutilated Perception
- Kilby Court
BRENN!

- Metro Music Hall

Wednesday, Sep 9
Awakening Autumn
- Kilby Court
Extortionist
- The Urban Lounge
J. Graves & Box Elder
- Aces High Saloon

Friday, Sep 11
Mustard Service

- Metro Music Hall

36 SLUGMAG.COM

JAILY CALENDAR

Saturday, Sep 12
Bearded Punk Fest
- Aces High Saloon
Creative Critter
Collection & Stuffed
Animal Taxidermy
- The Local Artisan
Collective Ogden
Eric Heideman
- Snowbasin Resort
Grillfest
- The Pearl on Main
SLC VegFest 2026
- Library Square
The Idiot Convention
- Kamikazes Ogden

Sunday, Sep 13
You Shall Know Our
Velocity - Kilby Court
Rob Zombie and
Marilyn Manson
- Utah First Credit Union
Amphitheatre

Tuesday, Sep 15
Weezer - Maverik Center

Wednesday, Sep 16
Lynyrd Skynyrd
- Days of ‘47 Arena

Thursday, Sep 17
Darius Rucker
- Days of 47 Arena

E&?

Ghorot, Beach Master
and Debrider

- Aces High Saloon
Sleep - The Complex
vaultboy - Soundwell

Friday, Sep 18
Emo Night Brooklyn
- The Complex
Foster The People
- America First Field
JAKDEL - Kilby Court
Matchbox Twenty
- Days of 47 Arena

Saturday, Sep 19
80s Block Party!
- Trolley Square
A Super Glam Drag
Brunch
- Second Summit Hard
Cider Co.
Backyard Film Bash
- Smith’s Ballpark
Sub Urban
- The Urban Lounge

Tuesday, Sep 22
ALI - The State Room
Chelsea Wolfe
- The Union
Five Finger Death
Punch - Utah
First Credit Union
Amphitheatre

SiM - The Complex
The Dandy Warhols
- Metro Music Hall
The Growlers

- The Depot

The Linda Lindas

- Metro Music Hall

Wednesday, Sep 23
CHAT PILE
- Metro Music Hall
Social Distortion
- The Union
Sophie Truax
- Soundwell

Thursday, Sep 24
Killswitch Engage
- The Union

Localized & Fashion
Show - Kilby Court

Friday, Sep 25
Bowling for Soup
- The Union
The Rocky Horror
Picture Show
- Alliance Theater

Saturday, Sep 26
Cardinal Bloom

- The Depot
$uicideboy$

- Utah First Credit Union
Amphitheatre

Puppeteer and musician Sophie Truax, live @ Soundwell

El

Sunday, Sep 27
YHWH Nailgun
- Kilby Court

Monday, Sep 28
LOLYD
- Metro Music Hall

Tuesday, Sep 29
Chance The Rapper
- The Union
Uncle Acid & The
Deadbeats - The Complex
Wu-Tang Forever: The
Final Chamber
- Utah First Credit Union
Amphitheatre

Wednesday, Sep 30
Coheed and Cambria
- The Complex

Thursday, Oct 1
Evening Elephants
- Kilby Court
Phillip Phillips
- The Commonwealth Room
The War On Drugs
- The Gallvan Center

Friday, Oct 2
Carin Leon
- Delta Center
Chasing Abbey
- The Urban Lounge
Tricky - The
Commonwealth Room
Tuck Everlasting - The
Theater at Mount Jordan

Saturday, Oct 3
DOOM GONG
- The DLC at Quarters

Pick up the new issue
of SLUG

—Anyplace Cool
Submit Your Event to
SLUG’s Daily Calendar
— SLUGMag.com
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FREE EVENT

PLANNED & HOSTED BY
THE GREATER
AVENUES
COMMUNITY
COUNCIL
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SATURDAY
1ST AVENUE  ocrose 10T 2026
BETWEEN I & 0 STREETS 10AM-5pPM

200+ LocAL VENDORS

LIVE MUSIC ALL DAY
BIKE PARKING AVAILABLE

FOLLOW @AVENUESSTREETFAIR FOR INFO & UPDATES

SLUG MAGAZINE

Inquire about positions at
SLUGMAG.COM/OPPORTUNITIES

A 1 Y

HIGH DESERT

LOCALLY OWN ED & OPERATED

163 S. 500 West, Bountiful, Utah
385-777-9119

000000000:‘::;n’[‘”HI[[_]]:IQQQOQQQCQ

Megaveth + Fubas Priest
4 Jron Maiden » Queensriche

Pantera s Motorhead » MHetallica
Dokken « fHotley Criie

CLARK = "Z

PLANETARIUM

SaltLakeUnderGround 37
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All Ages

9.12 WAYLON WYATT @ H THE COMPLEX 9.17 PLEX 9.17 VAULTBOY |
SOUNDWE U 9 13 L" '"'ﬁl | ,’"“U =N TWILIGHT 9.2 AR = SANDS | SOUNDWELL 9.23
THE COMPLEX 9.23 SOPHIE TRUAX | SOUNDWELL
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Every Saturday & Sunday
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STATEFAIR oSl

September 10-20, 2026
EST. 1856 ........................................
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ik 11 DAYS OF FAIR FOOD, RIDES, EXHIBITS, i ‘,', a
:‘,';4 ‘p‘}_ £A/r£mxw£f/r AND UNFORGETTABLE NIGHTS. Sl
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OYNYRD: T DARIUS | MATCHBOX:
SKYNYRD | RUCKER | “TWENTY

BUY TICKETS:



